SEO Primer

How to keep your brand found in
an ever-expanding web.

Updated November 2017
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Introduction to SEQO

This SEO primer is a collection of informal notes from
secondary sources to provide beginners with a solid
non-technical introduction to SEO from an
operational perspective.

If you have gone through the effort of creating a web
presence, then you want to be found. Of course,
people who know you can just type in your URL or
Google your brand name to find you.

But if you're like most brands you're probably just as
interested in the people who have yet to discover
your offer. For those prospective customers, there are
only three ways they will ever discover you online.

1. Organic Mentions

This is when you are mentioned or
recommended by an individual or organization
you have not paid. This could be on social
platforms like Facebook or Twitter, orin a
review or blog post, rating site or article. It
could also be less formal via email or a Skype
conversation. This is also known as word of
mouth (WOM). The reason it is so important to
building brand equity today is that:

a. Studies (@and common sense) tell us that
mentions are, by far, the most trusted
form of introduction when they come from
a trusted source.

.:: DuffyAoua3y

b. With today's global peer-to-peer network,
one influencer’'s word of mouth can literally
influence millions of purchase decisions.

c. WOM is also a double-edged sword
because the impact of this exposure can
help or hurt a brand with equal power
depending on whether the comment is
positive or negative and the source.

2. Organic Search

The next most trusted source of information is
search engines like Google, Baidu, Bing,
Yandex, and Yahoo. Since search engines are
typically the first stop for people seeking
information on purchases, it is important today
for brands to be found via search. “Organic”
refers to the fact that you have not paid the
search engine to appear in their results.

3. Paid

This is effective and the easiest to execute, but
the least-trusted channel to help prospects
discover you online. It includes things like
Google AdWords, banner ads, video pre-rolls,
Facebook advertising, sponsored Twitter posts,
etc.

This method provides the advertiser with the most
control over exposure and the fastest short-term
results. Advertisers should be cautioned not to let the
investment in paid detract from investing in a sound
web presence and quality content that can attract
traffic based on its own merits.

Although this document is focused on organic search,
all three of these channels have a role to play in any
online marketing program. It's a good idea to have a
planin place to cultivate each one. The idea is to
balance them in accordance with your resources and
brand objectives. As things change, it is helpful to
regularly adjust that balance to adapt to the evolving
needs of your brand and market.
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Search Engine Basics

How do Google, Bing, and other search engines find
web pages matching a query and determine the order
of search results?

There are four components to this process:
1. Crawling
2. Indexing
3. Serving
4. Ranking

Crawling

Crawling is the process by which a searchbot (also
known as a robot, bot, or spider) discovers new and
updated pages to be added to the Google index.

Search engines use computers to fetch (or “crawl”)
billions of pages on the web every day. The program
that does the fetching for Google is called Googlebot.

A search engine's crawl process begins with a list of
web page URLs, generated from previous crawl
processes, and augmented with sitemap data
provided by webmasters.

As the spider visits each of these websites it detects
links on each page and adds them to its list of pages
to crawl. New sites, changes to existing sites, and
dead links are noted and used to update the search
engine index.

Indexing

A spider processes each of the pages it crawls in
order to compile a massive index of all the words it
sees and their location on each page.

In addition, search engines process information
included in META tags and attributes, such as URL
name and ALT attributes.

Search engines also spider and index the HTML
content on a web page. Spiders can process many,
but not all, content types. For example, Google cannot
process the content of some rich media files or
dynamic pages.

.:: DuffyAoua3y

Serving

When a user enters a query, the search engine
searches its index for matching pages and returns the
results it believes are the most relevant to the user.

Relevancy is determined by over 200 factors, one of
which is the PageRank for a given page.

Ranking

PageRank is the measure of the importance of a page
based on the incoming links from other pages. In
simple terms, each link to a page on your site from
another site adds to your site’s PageRank.

Not all links are equal: Google identifies spam links
and other practices that negatively impact search
results. The best types of links are those that are
given based on the quality of your content.

The pages with the highest PageRank relevant to the
query term (keywords) have a much better chance at
placing higher in the rankings.

Secret Sauce

Search engines use complex mathematical formulas
to determine your website's relevance in relation to a
given keyword and to establish your website's exact
place on the page. While they do not publish these
criteria, experts have reverse engineered what these
engines look for to determine relevance and rank.
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Search Engine Optimization

Ask a question these days and nine times out of ten
the answer you'll get is “Google it" Search engines are
now the first stop for people looking for info on
anything and everything — including your products
and your brand.

In Sweden alone, with a population of nearly

10 million, there are more than seven million
searches on Google every day. Since each search is
unique, it's difficult to pinpoint exactly how many
clicks you will get in relation to how Google ranks you,
but the trends are very clear.

Google serves up ten organic results per page, plus
other things like ads and recommendations. In
general, people tend to skip the ads, click on the first
few organic links on page 1 of the results, and seldom
make it to page 2.

In fact, beyond those first ten results is a wasteland.
Only 25 people in 10,000 will visit a site ranked at
number 15, and, if you're below 25, it's less than one
in 10,000. In other words, if you aren't on the first
page of search results, virtually everyone searching
for information about your industry will land on your
competitors’ sites. That is why a spot on page one of
Google for your keywords is one, of the most sought-
after real estate on the web.

How your website ranks is determined by many
factors. Our goal is to optimize your webpages to
appear as high as possible in search results.

Where you end up in search results probably seems
out of your hands. But when you understand how the
engines choose websites, it's not that difficult to
boost your rank. Search engine optimization (SEO)
convinces search engines that it's your website users
want when they search for certain keywords.

The other major way companies try to get more
traffic from search engines is Pay Per Click
advertising (PPC — Google AdWords being the big
one). This lets you pay search engines to show your
website when users search for certain keywords.

Today, PPC is the most popular form of search engine
marketing (SEM) — to the tune of 90% market share.
However, SEQO is by far the better strategy, especially
over the long run. Very few users click on paid ads,
and, once the PPC campaign ends, the traffic boost
dies. With SEQ, all users are targeted and your traffic
is boosted over the long haul.

.:: DuffyAoua3y

On the next two pages, we have applied the results of
some studies to a random search we conducted for
“cloud backup”. That phrase gets around 22,000
searches a month globally.

Googl e Resul t Impressions Percentage

1 2,834.806 34.35%
2 * 1,399,502 16.96%
g 942,706 11.42%
4 638,106 7.73%
5 || Ist Page=:  619%
6 9495, 416,887 5.05%
7 331,500 4.02%
8 286,118 3.47%
9 235,197 2.85%
10 223,320 2.71%
R
11 91,978 1.11%
12 69,778 a.85%
I
s | ond PagE o™
14 6% 46822 a57%
15 ‘ 39,635 a.48%
16 32,168 a39%
17 26,933 a33%
23,131 a.28%
22,027 a27%
23,953 0.29%

SOURCE: http:#/www.gravitateonline.com/google-search/

2nd-place-1st-place-loser-seriously
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Organic vs Paid

Note: there are two types of
search results:

» Organic Results
These are meant to be
unbiased results ordered by
relevance. Ideally, we want
to appear on the first page of
organic results, within the
top 10.

» Paid Results
These are the listings that
surround the organic results
which companies purchase,
i.e., through Google
AdWords.

Where to focus?

A 2012 study of 1.4 billion
searches showed that search
engine users overwhelmingly
click on organic results on
Google and Bing by a margin of
94 percent to 6 percent.

Ironically, the spend on clicks is
almost exactly the opposite.
Only 10% of search engine
marketing budgets were spent
on SEO tactics to improve
organic results, while 90% of
budgets were spent on pay per
click (PPC) results.

.:: DuffyAoua3y

Go gle cloud backup v Q

Al Images  News  Videos  Shopping  More Settings  Tools.

About 81 800 000 results (0,29 seconds)

‘Cookies help us deliver our services. By using our services, you agree to our use of cookies.

Dropbox Business - Cloud Backup and File Storage - dropbox.com
‘www.dropbox.com/Online/Backup ¥
Get Flexible Storage Plans. Dropbox Business. Try i Free!
Hassle Froo Setup - View-Only Folders  Password-Protected Links - Large File Transfor - Remote Wipe
Services: Cloud Storage, Quick File Sync, Mobile File Access, File Requests, Live File Collaboration,
Make Your Business Mobile Visibilty and Control
Backup & File Recovery Send Large Files

IDrive® Backup is 90% off - PCMag Editor Choice 2015/16/17
wwwdrive.com/ ¥

Bestin class Backup for PCs, Macs , Servers and Mobile Devicos

Retrieve Data - Share Anything - Real Time Backup - Offce 365 Backup - Security And Privacy
Types: Basic, Personal 218, Business 250GB

Pricing Plans - Blog Center - Business Features - Business Solutions - Download Now

SolarWinds® Backup - Safe, Secure, Recoverable Data
(Cloud MSP +

Recover Data Quickly & Completely After Any Disaster With SolarWinds. Leam More
Cut Backup Times by 80% - Start 30 Day Free Trial - Pay As You Go for Devices
‘Start Froe 30 Day Trial - Baro Motal Recovery - Hybrid Cloud Backup * True Dolta™ Deduplication

R¥mote backup <
sqrvice

Y

The Best Online Backup Services of 2017 - PCMag
hitps://www.pcmag.com/article2/0,2817,2288745,00.asp +

Aug 22, 2017 - Looking for the highest
ratings in our extensive lab tests.

Drive Review - Carbonite - Backblaze - SOS Online Backup

21 Online Backup Services Reviewed (November 2017) - Lifewire
i e i lowed-2624712 +

Reviews of the best online backup services, updated Nov. 2017. Online backup services back up your
files to secure data centers over the interet.

parison - Backblaze Review

The Best Unlimited Online Backup and Cloud Storage Services
https:/iwww.backblaze.com/
Backblaze s a pioneer in robust, scalable low cost cloud backup and storage services. Personal

Business Backup - Backup Pricing - B2 Cloud St

Best Cloud Backup 2017 - IDrive v. Backblaze v. Acronis v. Carbonite
hitps:/lwww.tomsguide.com > Security > Best Picks v

Nov 17, 2017 - We've tested i services) and

crowned a winner based on features, convenience and price.

Best Online Backup Providers of 2017 - Cloudwards

https://www.cloudwards.net » Awards +

Sep 18, 2017 - Decidi P one thing; inding the right p all
is another. at the intial backup of your hard drive can take

days or that many backup

services require an
Storage: Uniimited Plan: Unlimited Personal
Price Plan: § 5 00monthly$ 50 00yearly$ 95 002 .. Details: Plan is for one computer

Cloud Backup Solutions 2017 | Acronis.com
hitps:/lwww.acronis.com/en-us/cloud/backup/ ¥

offsite cioud computer
backup solution. Safe &, scalable & online backup!

Cloud Backup — Online Backup Software | Microsoft Azure
https//azure.microsoft com/en-us/services/backup

Whatis Azure Backup? i backup as a

solution, that gives you trusted tools on-premises with rich and powerful tools in the cloud. It delivers
strong protection for customer data wherever it resides—in your enterprise data center, remote and
branch offices, or the public .

The Best Online Cloud Backup Service: Wirecutter Reviews | A New ...

Oct 3, 2017 - Every back up its data. Afer
paring 19 services g six, per year per
i people, as it offr useful

nputer)
features, unlimited

What is cloud backup (online backup)? - Definition from Whatls.com
searchdatabackup.techtarget.com » Cloud backup » Storage management

May 20, of datato
a public or private cloud, and preserves the backup off-site.

Online Cloud Backup | IDrive®

https:/iwww.idrive.com/ v

IDrive provides Online Backup to Cloud for PCs, Macs, iPhones, Android and other Mobile Devices all
into ONE accountfor one low fes.

Paid Results
Get 6% of clicks
J/
I
Organic Results
Get 94% of clicks
7

Searches related to cloud backup

online backup comparison
idrive backup
cloud backup solutions for small business  best cloud backup for mac

free online backup

amazon cloud backup

s0s online backup personal cloud backup

Go gle >

123456780910 Next
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Where do people click?

Exact numbers will vary from
study to study, search to
search, but there are clear
trends:

» Page One
Gets around 90+% of clicks for
any given search.

» Organic Results
Get around 90% of clicks

» Top 3 Organic
Get around 60-80% of
organic clicks on page
The lion's share of traffic
goes to the first three organic

results served up on page one
of a Google search.

Page
In this study, the page one
results got 99% of organic clicks

Position

In this study, the top 3 organic
results get about 80% of
organic clicks.

Clutter

Google serves up ten organic
results per page plus an
increasing number of ADS,
suggestions, and other stuff.

Notes:

* Although this result is lower on the page, it received
more clicks. The author speculates that more appealing
copy on the lower entry led to this.

**In the original study, this result was an indented sub-
link that accounts for the sharp dip in clicks.

.:: DuffyAoua3y

Go g|e cloud backup

-
0

Al images  News  Videos  Shopping  More Settings  Tools

About 81 800 000 results (0,20 seconds)

Cookies help us deliver our services. By using our services, you agree to our use of cookies.

Dropbox Business - Cloud Backup and File Storage - dropbox.com

(Ad) www.dropbox.com/Online/Backup ¥

G Fiexblo Sorage Plns. Dropbos Business. Try i Free!

Hasslo Froo Setup - View-Only Folders - Password-Protected Liks - Largo Fl Tranfor - Remote Wipe

Sarvioes: Cloud Sorage, Quick Filo Sy, Mobllo Fl Accoss, Filo Recuests, Lve File Collaboraton
Visivitty and Control

Send Large Files

Make Your Business Mobile
Backup & File Recovery

IDrive® Backup is 90% off - PCMag Editor Choice 2015/16/17

(&) www.idrive.com/ v

Bestin class Backup for PCs, Macs , Servers and Mobile Devices.

Rotrieve Data - Share Anything - Real Time Backup - Offico 365 Backup - Security And Privacy

Types: Basic, Personal 2TB, Business 250G
Pricing Plans - Blog Center - Business Features - Business Solutions - Download Now

SolarWinds® Backup - Safe, Secure, Recoverable Data
foud MSP +

Recover Data Quickly & Completely After Any Disaster With SolarWinds. Learn More
Cut Backup Times by 80% - Start 30 Day Free Trial - Pay As You Go for Devices
Start Free 30 Day Trial - Bare Metal Recovery - Hybrid Cloud Backup - True Delta™ Deduplication

\

The Best Online Backup Services of 2017 - PCMag

hitps://www. pcmag.comvarticle2/0,2817,2288745,00.asp v

Aug 22, 2017 - Looking for i

ratings in our extensive lab tests.
Carbonite - Backblaze

21 Online Backup Services Reviewed (November 2017) - Lifewire

12 v
Reviews of the best online backup services, updated Nov. 2017. Online backup services back up your
fles to secure data centers over the interet.

parison - Backblaze Review

The Best Unlimited Online Backup and Cloud Storage Services
hitps://www.backblaze.com/ v
Backblaze is a pioneer n robust,

cloud backup and Personal

Personal Backup - Business Backup - Backup Pricing - B2 Cloud Storage

Best Cloud Backup 2017 - IDrive v. Backblaze v. Acronis v. Carbonite
hitps:/www tomsguide.com » Security » Best Picks

Nov 17, 2017 - We've tested (aka cloud

crowned a winner based on features, convenience and price

Best Online Backup Providers of 2017 - Cloudwards
hitps:/www.cloudwards.net » Awards

Sep 18, 2017 - Deciding tofinally backup your computer is one thing; finding the right provider from all
the best your

days or even weeks depending on how many gigabytes you've ot to protect and that many backup
services require an

Storage: Uniimited Plan: Unlimited Personal

Prico Plan: $ 5 00monthiy$ 50 00yearly$ 95,002 ... Detalls: Plan is for one computer

Cloud Backup Solutions 2017 | Acronis.com

hitps:/iwww.acronis, com/en-us/cloud/backup/ v

‘Acronis Cloud Backup service (formerty Acronis Backup to Cloud) is a secure, offste cloud computer
backup solution. Safe &, scalable & online backup!

Cloud Backup — Online Backup Software | Microsoft Azure
hitps://azure.microsoft. comlen-us/services/backup! +

What is Azure Backup? Azure Backup is a simple and cost-effective backup as a service (BaaS)
soluton, that gives you trusted tools on-premises with rich and powerful tools in the cloud. It delivers
strong protection for customer data wherever it resides—in your enterprise data center, remote and
branch offces, o the public:

The Best Online Cloud Backup Service: Wirecutter Reviews | A New ...

Oct3, 2017 - Every 2 computer needs a 10 back up is data. After
carofully comparing 19 services and testing six, we beliove that Backblaze (currently $50 per year per
computer) i the best online backup service for most people, as it offers a great combination of useful
foatures, unlimited

What is cloud backup (online backup)? - Definition from Whatls.com
searchdatabackuptechtarget.com » Cloud backup » Storage management v

May 20, 2016 - Cloud backup is a growing altemative to traditional backup that sends a copy of data to
a public or private cloud, and preserves the backup off-sito

Online Cloud Backup | IDrive®

https://www.idrive.com/ v

Drve provides Online Backup to Cloud for PCs, Macs, iPhones, Android and other Mobile Devices all
into ONE account for o low fee.

J\

Searches related to cloud backup

online backup comparison
idrive backup

cloud backup solutions for small business

free online backup
amazon cloud backup.
best cloud backup for mac

sos online backup personal cloud backup

Go gle >

12345678091 Next

Remote backup <
service

Type of software

‘A remote, online, or managed backup service, sometimes marketed as.
cloud backup or backup-as-a-service, is a service that provides users
with a system for the backup, storage, and recovery of compuer fles.
Wikipedia

Foodback

56,36%

13,45%

9,82%

4,00%

4,73%*

3,27%

0,36%**

2,91%

1,45%

2,55%***

*** The author speculates that the bottom result stands
out more and, therefore, gets a small spike in clicks.

Source: http:/www.marketinghub.info/serp-click-

distribution/
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Anatomy of a Search Result

Example
Here is an example of results when you google “Remote backup service”

Go gle Remote backup service !/ Q

All Images Shopping Videos News More Settings Tools

About 32 000 000 results (0,45 seconds)

Norton™ Online Backup 25 GB - Ladda ner fran officiell sajt - norton.com

www.norton.com/Backup_pa_néatet/2018 v :

Se till att dina oersattliga foton, musik och andra filer ar sakra. Skaffa nu! Pald RESU|t

Services: Antivirus, AntiMalware, AntiSpyware, AntiSpam, 2-way Firewall
Norton ™ Security fér Mac Norton™ Security + Backup
Norton™ Mobile Security Norton ™ Security 1 Enhet

Note: Wikipedia .
occupies the #1 oot back e Wikoe Organic Results
emote bacKkup service - VViKipeadia

spot for many nole backup Servi P .
https://en.wikipedia.org/wiki/Remote_backup_service ¥

kE\[WOI'dS. A remote, online, or managed backup service, sometimes marketed as cloud backup or backup-as-

a-service, is a service that provides users with a system for the backup, storage, and recovery of

computer files. Online backup providers are companies that provide this type of service to end users

(or clients). Such backup ...

History - Characteristics - Typical features - Cost factors

/ XThe Best Online Backup Services of 2017 - PCMag

. . T https:/iwww.pcmag.com/article2/0,2817,2288745,00.asp ¥
Tltle Tag' ThIS IS . Aug 22 2017 - Looking for the best Online Backup Services? Find out which products get the highe;
the clickable text in ratingsfjn our extensive lab tests.
blue that will also IDrive Review - Carbonite - Backblaze - SOS Online Backup
appear on top of

the browser. It

Note: Google
highlights the
search termin
the results

21 dnjline Backup Services Reviewed (Noverrlber 2017) - Lifewire

. https:{/Mww.lifewire.com > Buy » Software & Apps » Backup | Utilities ¥
should contain Reviepq of the best online backup services, updated Nov. 2p17. Online backup services
your kE\[WOI'd. your ffle$ to secure data centers over the internet.
K / Besf Gloud Backup 2017 - IDrive v. Backblaze |v. Acronis v. Carbonite
https}//wWww.tomsguide.com » Security > Best Picks ¥

Nov 17, 2017 - Disasters happen. If your computer is stolen dr de¢stroyed in a flood or fire, or when your
hard Hrivé unexpectedly fails (and it will), it's important to have a packup plan that can quickly restore all
your jmpgrtant photos and files. Online backup services arg an jnexpensive way to give you some

/ peacg of nind, .. \ /_‘ \

URL: This is the Meta Description: The text

web address of the under the URL. This is the text

page. It too should that (along with the Title Tag)

include the should entice the reader to

keyword for that click on your link. If written

page. well it can help you boost click
through rates.

- J N )
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It all Starts with Keywords

Keywords aren’t new. You'll find extensive mention
of them in John Caples’ classic Tested Advertising
Methods first printed in 1932. But they have taken
on new significance in a world where choosing the
right word to associate your brand with can mean
the difference between millions of page visits or
utter obscurity.

Today, a "keyword" is what's typed into the search
bar on a search engine to return results. It can be
a single word, but is usually several (called a
"keyword phrase”).

When developing an SEO strategy, choosing the right
keywords for which to optimize is critical

Three criteria to consider in keyword selection:

1. Relevancy
Keywords need to relate specifically to what your
website is about. The more specific, the better the
keyword.

2. Search Volume
Obviously, some keywords are searched more
than others. The more specific a keyword
becomes, the less search volume.

3. Competition
Websites with the same type of content are
competing for the same keywords. The better
your SEO practices, the better you can rank
against your competition.

The ideal keyword will be highly relevant and have

higher search volume and lower levels of competition.

Striking the right balance is an art combined with
science.

Keyword Phrases

In addition to individual keywords, you should
optimize for keyword phrases that consist of several
words — e.g., “organic oat drink”.

It is best when the keyword phrases you optimize for
are popular ones, so you can get a lot of exact
matches of the search string. But sometimes it
makes sense to optimize for two or three separate
keywords (“oat drink” and “organic”) than for one
phrase that might occasionally get an exact match.

.:: DuffyAoua3y

Secondary Keywords

Optimizing for secondary keywords can be a goldmine
because, when everybody else is optimizing for

the most popular keywords, there will be less
competition (and probably more hits) for pages

that are optimized for the minor words.

For instance, “Laktosfri”
might have thousand times
fewer hits than “Lactose
Free” — butif you are
operating in Sweden,

you will get less, but
considerably better and
more targeted traffic.

KEYWORD COMPETITION GLOBAL MONTHLY
SEARCHES
oatly Low 6,600
oatley low 49,500
organic oat drink _ 28
oat drink _ 2,400
oat milk ow 22,200
nondairy milk _ 6,600
lactose-free milk _ 49,500
lactose-free drinks _ 880
lactose intolerance _ 301,000
soy milk alternatives _ 390
milk alternatives _ 12,100
dairy free _ 450,000
what are oats _ 2,240,000
oats nutrition _ 40,500

KEYWORD Competition =~ GLOBAL ~ SWEDISH
Monthly Monthly

Searches Searches

lactose free 301,000 590

laktosfri 22,200 18,100

Source: Google Adwords Keyword Tool
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On-page vs. Off-page SEO

You can easily get overwhelmed by the nitty gritty of
SEO. But, from a broad perspective, we can divide
SEO into two categories: on-page and off-page SEO.

On-page SEO

These are the things that you can do on any web page
to influence its search engine ranking. There are
several elements to consider, but here are the top six
for starters.

» Title Tag
This is the most relevant factor that directly
reflects what the webpage is about. It is the main
text that describes what is on the page to the
search engine. The title tag for the Duffy Agency's
company site is "Duffy Agency | Strategic
Marketing for International Brands". It appears in
three key places:

» Browser — These are the words that appear
on the top of the browser when you are on a
webpage. People don't often read this.

[ JON ... Duffy Agency | Strategic Mark x

& C'  ® duffy.agency w © 2 = 3

» Search Results — This is the first line of your
page description in search results. People do
read this.

Duffy Agency | Strategic Marketing for International Brands

duffy.agency/ ¥
Strategic marketing expertise for aspiring international brands. Outsource the marketing talent you need
to grow your business over borders.

Contact Sean Duffy
Contact Duffy Agency's teams in the Sean Duffy is the founder of Duffy
US or EU for your ... Agency, a strategic marketing ...

More results from duffy.agency »

« URL
This gets into how your website is put together.
Search engines read URLs to determine relevance.
Get expert advice to ensure your URLs are helping
SEO.

» Meta Description
The meta description is an HTML tag which
summarizes the content of the webpage.
Although it is not a ranking factor, it helps get the
visitors from search engine to click through to
your page because it appears right underneath the
URL on the search engine result page (SERP).

.:: DuffyAoua3y

Content

Content really is king for ranking. The most
important factor (by a wide margin) is content.
Providing quality, unique content on one very
specific topic that is useful to people is the most
powerful thing you can do to put you on the top of
Google. Why? Because a search engine's reason
for being is to find, index, and serve up quality,
unique content on one very specific topic that is
useful to people. Trying to optimize poor content
is betting that you can fool the brain trust at
Google. Don't fight the bot. If you want top rating
search results, produce top content.

Image Alt Text

Images can be a powerful draw for search. But
search engines cannot see pictures. They can only
read them. That is why it is important to ensure
that every image has "Alt Text” or a search-
friendly description (using your keywords) of what
the picture is about.

Internal Anchor Text

Internal anchor text is the clickable text in
hyperlink from one page on a domain to the other
page on the same domain. To have a descriptive
keyword in the anchor text helps search engines
quickly understand the contextual information
about the content of the link. Editors should
always avoid using phrases like “click here” that
does not indicate any information as anchor text.

For more information on our product
specifications, click here.

For more information, please read

our product specifications.
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Off-page SEO

Search engines look at your web pages to decide how
they rank. But just as important, they look to see
what other pages can tell them about your content.
Basically, if the search engine sees that sites that are
related to your keywords and reputable links to your
page, then your content must be pretty good. Off-
page elements that influence search rank are:

» Links
Links from other sites are less important than
they used to be, but still a factor. But all links are
not created equal though. The reputation of the
site linking to you has a huge impact. For example,
one link from The New York Times could be worth
more than 100,000 links from less reputable sites.
It also matters what words are used to link to your
site. The more strong links you have, the better.

= Sharing
How often your content shared on social
networks. Search engines can see this and take it
as an indicator that the content is good. Also, the
reputation of the person sharing the content is
key. Like the example with The New York Times
above, having an authority on your keyword share
your content could mean a lot more than an
average person sharing.

14,274

» Trust
This has to do with the perceived authority of your
content. Does the page/site seem genuine and
well respected on the internet? A part of this is
also how old the domain name is and how it has
changed and behaved over the years.

» Traffic
Search engines try to assess the quality of the
traffic to your site. Where do visitors to your page
come from? Do you have a lot of return visits?

» Content
Again, the most effective thing you can do to
increase off-page performance is to produce
quality content on-page that is easy for people to
link to and share. This is the knock-on effect of
good content. It gets shared, mentioned, and
linked to a lot. These off-page SEO benefits are
also seen by search engines and influence your
page's rank.

.:: DuffyAoua3y

Q¥

Content

External Anchor Text

Like internal anchor text, this is the clickable text
used to link to another web page but on a
different domain (like the image attached below
showed how firehead.net links to Duffy Agency's
website). Links are important to build SEO
credibility for keywords. Search engines
remember what words were used to link to your
page and subsequently uses those words to help
determine what the page is about. You want
anchor text to include your keyword or keyword
phrase. What's the world’s most common anchor
text? “Click here” which, unfortunately, says
nothing about the page being linked to.

‘ What is your job title?

My job title is brand strategist, although I like to think of it as brand
detective because | solve mysteries such as why is our brand invisible in Germany, why don’t the
Chinese understand our offer or what do Brazilian women feel about exercise? | work at a company |
founded in 2001 called Duffy Agency. We use sleuthing, strategy and marketing communication to
build brands internationally. We have offices in Malmo, Sweden, and Boston, USA.
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How search engines

C

rawl web pages

You see this:

. Investors | Events | News | Careers | ContactUs | ¥ Login
QO QuUINTILES S el kot e

Services Therapeutic Expertise Global Locations About Us Library
Home = Services = by Capability = Clinical Trial Services = Clinical Biostatistics 4 Share | & Print
by Product Lifecycle +
Clinical
by Capability Biostatistics
Consulting Biostatistics in clinical trials isn’t just a necessity. With the right approach, it can be a
Clinical Trial Services [ competitive advantage.

» Clinical Trial Planning & Design
» Data Driven Trial Execution
» Model-Based Drug Development

Founded by biostatisticians, Quintiles harnesses the power of clinical data analysis to fuel clinical trial success.
Leveraging biostatistics in the planning stages of your drug development program, we can help you:

» Site Selection & Clinical Study Start Up o Reduce risks

» Patient & Investigator Recruitment o Decrease costs

» Clinical Trial Educators e Accelerate imelines and speed results
» Clinical Monitoring « Improve the quality of submissions

» Reporting and Oversight
» Clinical Data Management
» Cardiac Safety-ECG Monitoring

Clinical biostatistics strategies that optimize your study design

The search engines see this:

©® NN DN -

1

<!-- paulirish.com/2008/conditional-stylesheets-vs-css-hacks-answer-neither/ -->
<l--[if 1t IE 7]> <html class="no-js lt-ie9 lt-ie8 lt-ie7" lang="en"> <l![endif]-->

<l--[if IE 7]> <html clas no-js lt-ie9 1lt-ie8" lang="en"> <![endif]-->
<l--[if IE 8]> <html class="no-js lt-ie9%9" lang="en"> <l![endif]-->
<!-- Consider adding a manifest.appcache: h5bp.com/d/Offline -->

<l--[if gt IE 8]><!-->
<html class="no-js" lang="en">
<l--<![endif]-->
<head id="ctl00_ctl00_ct1l00_ctl00_Headl"><meta charset="utf- 8“ /><meta http equlv—"X-UA-Compatible“ content="IE=edge,chrome=1"
/><scr1pt type text/javascrlpt src—" W

28 1 8899

6077"></scr

8 8 8899751 61168+27274 1
ipt><link rel=" stylesheet type=" text/css' href= 'ZWOrkAreaZFramewotkUI[csszektron stylesheet. ashx?xd--1759591071+-151070172 ">

<meta name="description" content="Quintiles’ clinical biostatistics expertise — finding competitive advantage in clinical data
analysis." /> <meta name="keywords" content="biostatistics, clinical biostatistics, biostatistics clinical trials, biostatistical
analysis, clinical data analysis, biostatisticians" />
<title>
Quintiles Clinical Biostatistics and Clinical Data Analysis</title>

<link href="/ui/basic/images/favicon.ico" rel="shortcut icon" /><link href="/common/css/print.min.css" rel="stylesheet" media="print"
/><link href="/common/css/print-preview.min.css" rel="stylesheet" /><link href="/common/css/all.min.css" rel="stylesheet" /><link
href="/common/css/widgets.min.css" rel="stylesheet" /><link href="/common/css/controls.min.css" rel="stylesheet" /><link
href="/common/css/cms.min.css" rel="stylesheet" />

<script src="/ui/basic/lib/modernizr.js"></script>

<script type="text/javascript">

r _gag = _gaq || []; _gaqg.push( ['_setAccount', 'UA-7954366-12'] );
_gaqg.push( ['_setDomainName', 'quintiles.com'] );
_gaq.push( [ '_setAllowLinker' , true] );
_gaqg.push( ['_setAllowHash', false] )i
if ( typeof qnt ContentIDValue l "undefined" && gnt_ContentIDValue !== "" ) { _gaq.push( ['_setCustomvar', 3, 'Article’,
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Four Ways to Improve

o

Home > Clinical > Biostatistics

Biostatistics

Clinical Biostatistics — Fast, Credible Results

When you establish a sound approach to clinicafbiostatistics §iuring the planning sta

your clinical development program, you can:

Learn more aboy
Biostatistics

vices

* Reduce risks
glopharma ¢ Improve the quality of submissions
CES e Accelerate timelines

.

Decrease costs

Creum thic haca wn lncu that omart

Pusintilae swne frmednd bas bi

Let's take a closer look at the four main on-page
components that affect search engine results.

1. Keywords & META Tags — the words and phrases
users input into search engines to find your web

page
2. Links — including out-bound and internal as well as
in-bound (off-page links).

3. Content - the words, pictures, links, and media on
a page

4. Domains, URL's, WebMastery — how the site is
built and how pages are named.

At the core of on-page SEO are the keywords. These
words should be carefully chosen to reflect how the
people you want to attract to your page search. We
have used the website of the clinical research
organization Quintiles to illustrate the following
concepts.

»  Keywords in <title> tag
»  Keywordsin URL
»  Keyword density in document text
»  Keywords in headings (<H1>, <H2>,
etc. tags)
»  Keywords in the beginning of a document
»  Keywords in <alt> tags
»  Keywords in META tags
= Keyword Mistypes

»  Keyword dilution

.:: DuffyAoua3y

Keywords & META Tags

¥ 'l
Pharmaceutical Clinical Research Organization CRO, CSO & Consulting - Quintiles

xbenneet cial consultant O)

Keywords in <title> tag

This is one of the most important places to have a
keyword because what is written in the <title> tag
shows in search results as your page title. The title
tag must be short (six or seven words at most, never
more than 65 characters) and the keyword must be
near the beginning. That's why you will often see that
pages with good SEO often put the brand name at the
end of the description, giving the more

Keywords in URL

Keywords in URLs help a lot - e.g., http:/
www.quintiles.com/clinical-services.html, where
“clinical services" is the keyword phrase you attempt
to rank well for. But if you don't have the keywords in
other parts of the document, don't rely on having
them in the URL to make up for it. It's best to have
them in the URL and elsewhere.

Keyword density in document text

Another very important factor you need to consider
when writing web copy is how you use the keyword in
flowing text. Major keywords should show up
between three to seven times per hundred words
(3-7 %) and one to two times (1-2%) for minor
keywords. In the example below the keyword for this
page is "biostatistics” It is used five times on the
page. Note thatitis also in the URL.

Clinical Biostatistics - Quintiles

¢ | (Q- clinical

Careers

O QUINTILES

Clinical

TRIAL TYPES

Therapeutic Areas

_ Learn more about
 Biostatistics 1 Seeee
1=
ingal Biostatistics — FastgCredible Results
When you establish a sound approach l‘c'limcal oo e oy :i planning stages of

your clinical program

Phase I/lla

Phase II/lll

Phase llIb/IV

For Medical Devices

For Emerging Biopharma

« Reduce risks
« Improve the quality of submissions

TRIAL SERVICES o Accelerate timelines

Biostatistics
Biostatistics Expertise
Central Laboratories

* Decrease cost:

Quintiles was fofded by biostatisticians. Fror@ithis base, we know that smart

biostatistics will 68 ¥ speed results.

Analysis and Insight

Our seasoned biostatisticians apply their deep knowledge of the regulatory environment to
help you navigate through the complex areas of study design, sample size, number of
studies, analysis methods, data displays and interpretations. And through our global
sharing model, you have access to our entire pool of experts and resources, providing
speed and flexibility with study reporting.

inical biostatistics services #hd learn more about adaptive trial designs for

View §
iNdicaONE M Rey eTapEune areas

Clinical Monitoring
Data Management
ECG

Patient & Investigator
Recruitment

Regulatory
Medical Writing
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Keyword Stuffing

If a few keywords in the copy are good for SEO, then
a lot of keywords must be even better right? Not the
case. If you use the same keyword too much (over
10% of words are the keyword), then search engines
will assume you are trying to trick them and will
penalize your page, and lower its rank. Filling text
with unnecessary keywords to impress search
engines is called "keyword stuffing”. This not only
lowers your search rank, but it also makes for
monotonous reading. Don't do it.

Keywords in headings (<H1>, <H2>,

etc. tags)

The search engine reads the code, and to a coder,
<H1> is the symbol used to indicate a major headline,
while <H2> represents a sub-headline, etc. The
search engine assumes that things in the headlines
are most indicative of the content on the page. So this
is one more place where keywords count a lot. But
take care that your page has actual text about the
particular keyword. If you use keywords in the
headlines and not in the text, then the search engine
may assume you are trying to trick it and could
penalize the page. The example below shows the web
page optimized for the word “biostatistics” and the
corresponding code with <H1> and <H2> indicated.

L

Home > Clinical > Biostatistics [

Learn more abo|f
Biostatistics Biostatistics
Clinical Biostatistics — Fast, Credible Results

When you establish a sound approach to clinical biostatistics during the planning stal
your clinical development program, you can
B
pvices ¢ Reduce risks
Biopharma o Improve the quality of submissions

CES ¢ Accelerate timelines

¢ Decrease costs

. e aia b L T -

{ <h2=Clinical Biostatistics - Fl:lst'.i Credible Results i:/h2>¢>’dhen
3 during the planning stages of your clinical development program,

rove the quality of submissions </liz<lizAccelerate timelines </li=

Keywords in the beginning of a document
As with title tags, it is best to use your keywords
sooner rather than later in the text. This counts
towards your rank, though not as much as title tag or
headings. However, bear in mind that the beginning
of a document does not necessarily mean the first
paragraph — for instance, if you use tables, the first
paragraph of text might be in the second half of the
table.

.:: DuffyAoua3y

Keywords in <alt> tags

Spiders don't read images, but they do read their
textual descriptions in the <alt> tag. If you have
images on your page, be sure to supply a description
of the image with keywords for your webmaster to
include within the <alt> tag. This will also help to
populate and better rank your images when doing an
image search.

Keywords in META tags

META tags are written into the code of the web page
but do not necessarily appear on the page. This is
behind the scenes info that is used by search engines
to understand what your page is all about. Because
they are so prone to abuse (i.e. web masters filling
them with false information in an effort to get more
traffic) most search engines place less emphasis on
them. Nonetheless, they are important to maintain.

}/c71dd987-edfe-4619-b754—

ight="98' ‘.‘fn‘ . ' styles

The most common META tags are:
= <TITLE>

= <DESCRIPTION>

= <KEYWORDS>

= Title Tag - The most important META tag, is the
TITLE tag. The TITLE tag determines the clickable
title of a search result, as well as the text which
appears on the title bar of a web browser.

= Here are some tips on how to properly write TITLE
tags:

» Use fewer than six or seven words (no more
than 65 characters). Otherwise, part of the
title will be cut off by browsers and search
engines.

= Every page on the website needs to have a
unique title.

= Your primary keyword target should be at the
beginning of the TITLE tag.

= |f required, place the company name at the
end of the TITLE tag

= Meta Description Tag - The second most
important META tag is the DESCRIPTION tag — it
determines what text appears below the title in
search results (with some exceptions). People who
visit a webpage will not see this tag, unless they
look at the source code.
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= To write DESCRIPTION Tags properly: (<h1>, <h2>, etc.), which generally are in larger

« Keep the description approximately font size than the rest of the text.

125-175 characters. = Keyword formatting - Bold and italic formatting is
another way to emphasize important words and
phrases. However, use bold, italic, and larger font
sizes within reason because otherwise, you might
achieve just the opposite effect.

= Don't put specific data searchers are
looking for in the description tag; they
might only read it and not visit the site.

= Use the description to market to the user
and increase the click through to the
website.

= Age of document - Recent documents (or at least
regularly updated ones) are favored.

» The description is not a ranking factor, but Domains and URLs
be sure to use your target keyword(s) and
keyword phrases so that they will be bold
in the search results.

A few technical tips for your site.

= Keyword-rich URLs - As mentioned earlier, this
helps add relevance to a particular web page. Care
should be paid in page-naming to include
keywords separated by hyphens.

<html xmlns="http://www.w3.org/1999/xhtml" lang="en">

<meta http-equiv="C:
<meta http-equiv="Cont

e = Sitemap - In addition to adding increased usability

xxxxx n CRO, CSO &amp; Consulting - Quintiles
</title>

“hink rerssnorteut feon’ hre g’ /> for some users, sitemaps help a spider navigate
g R g TR e R Rt T through a website and ensures no pages will be

<me t="Quintiles clinical research orga n (CRO), CSO, &amp; .
Consulting services helps pharmaceutical, biotechnology and medical device companies develop and [11|5;5;€3(j
market innovative therapies.” /> .

ype" “"text/html; charset=UTF-8" />
L . “en" />

Above are the meta tags written in the code for the page. Below = Site size - Spiders love large sites, so generally, the
is how it appears in a search result. bigger, the better.

Pharmaceutical Clinical Research Organization CRO, CSO ...

Quintiles clinical research organization (CRO), CSO, & Consulting services helps = Site age - Similarly to wine, older sites are
pharmaceutical, biotechnology and medical device companies develop and ... ) i

www.quintiles.com - Cached - Similar respected more. The idea is that an old,

established site is more trustworthy (they have
been around and are here to stay) than a new site
» The Keyword tag - This has become the least that has just popped up and might soon disappear.
important META tag from a search engine ranking
perspective. Most search engines no longer use
this as a reliable ranking factor. However, it is

= Hyphens in URLs - Hyphens between the words in
a URL increase readability and help with SEO

rankings.
nonetheless important to identify what the g
keyword for every web page is, so we suggest you » Things to avoid - These things can hurt SEO:
Content = Images instead of text links
Okay, you're sick of hearing it. But this is the most = Frames
important aspect of your ranking. Here are a few « Flash

things to keep in mind. .
] ‘ = Trying to game the system
» Unique content - Having more content (relevant

content, that is different from the content on other
sites both in wording and topics) is a real boost for
your site's rankings.

= Search engines today are designed to detect
pages that are trying to appear more relevant
than they really are. If Google thinks a page is
doing this, it can make the page virtually
unsearchable. There is no warning and it's
nearly impossible to undo this.

» Frequency of content change - Frequent changes
are favored. It is great when you constantly add
new content, but it is not so great when you only
make small updates to existing content.

» Keyword font size - When a keyword in the
document text is in a larger font size in comparison
to other on-page text, this makes it more
noticeable, so therefore it is more important than
the rest of the text. The same applies to headings
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| HOW WILL A
Links LINK HELP MY

Be sure that your website has a clear, well thought WE BS ITE )

through structure, not only to make it easier for °

visitors to find what thev are |00king for but for Not all links are equally valuable for your website.
Answer the questions below to see how a link from

search engines to do the same. a particular web page might be able to help.

Be sure that subpages link back to their category
page and that every page links back to the home page
(usually through your logo).

IS THE
WEBPAGE
PUBLICALLY
VIEWABLE?

= Inbound Links - these are off-page SEO items that
are worth a mention here.

CAN THE SPIDER

» Number of backlinks - These are links from other BEAP THERadEs

websites to the page in question. Generally, the
more, the better. But the reputation of the sites
that link to you is more important than their
number. Also important is their anchor text,
whether there is a keyword in it, how old are they,
etc.

(NO FRAMES, NO JAVASCRIPT, NO
AJAX, NO ROBOTS EXCLUSION, ETC)

IS LINK

= Links from similar sites - Having links from similar J| REPRECTED?

sites is very, very useful. It indicates that the
competition is voting for you and you are popular
within your topical community.

» Age of inbound links - The older, the better.
Getting many new links in a short time suggests
buying them.

IS LINK
NOFOLLOW

= Links from directories - Great, though it strongly
depends on which directories. Being listed in
DMOZ, Yahoo Directory, and similar directories is a
great boost for your ranking, but having tons of
links from PR directories is useless.

Although this link
probably won't help
increase your search
mﬂt ranking,
links like this can
still send visitors
your website. The
e
are

tz: %mo«nt of

obvious the link, the
wmore visits this link
can send. to your
website.

Infographic produced by SEQrisk.com

Learn about link building (and other SEO tactics) each rated
according to risk at SEOrisk.com.

Copyright 2012 David Zimmerman
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How to write

web-friendly copy

Think in 3-D

When writing for a web page, you need to think in
three dimensions:

» The Content: crafting the words, pictures,
information that you are presenting

» The Presentation: visualizing how this content
looks to the reader

= The Interactivity: thinking
through how to get the
reader to engage with
your web page

=\Where do you want
them to go?

=\What do you want
them to do?

=How do you get them to
interact?

Follow these 10 web copywriting tips

1. List your keywords

= Before you begin writing, make a list of the most
important keywords or phrases to embed in your
copy that will help people find this particular
webpage.

= Think in terms of “what words or phrases would

my target audience type into a search engine when
looking for my content”.

2. Write for how your target market
searches

» Use your list of keywords to create the phrases
that people would use to search for your
companys’ services and information.

» Be sure to weave those words and phrases into
your copy.

» NOTE: Always spell out any acronyms, particularly
in the first instance.

.:: DuffyAoua3y

3. Make sure your copy is easy to read

= On the web, less is nearly always more. Write your
copy for the impatient, online reader who is
discouraged by long blocks of gray copy.

» |t's easier to scan than read

= People tend to scan web pages, so keep
sentences and paragraphs short. Break up
long copy with relevant subheads. Use
boldface and italic fonts to call attention to
important information.

= Also, whenever possible, break information
into bulleted or numbered lists.

» Here are some guidelines for the length of
your content:

» Headings: 8 words or less

» Sentences: 15 - 20 words

» Paragraphs: 40 - 70 words

= Page word count: 250+ words

» Use short, simple words. Get to the point,

then stop.

4. Write in a conversational tone

= The most powerful word in all languages is «YOU».
Write for your reader, in a conversational tone, not
for your ego.

= Get to know your reader

» s there a common style or tone you need
to use to reach prospects?

= Don't forget, they're coming to your
website to do something -- make an
inquiry, sign up for a course, or just obtain
information.

= Make sure every word you write moves
them toward a solution.

Strategic Marketing for

www.duffy.agenc
y-agency International Brands



5. Create keyword rich headlines and
subheads

» The headline is the most important piece of
content you'll write.

» That's because:

» Internet users scan web pages and the first
thing they scan is your headline. If it
doesn't grab their attention, they'll leave.

« An effective headline can become the
page's TITLE tag.

= The headline can be placed on your home
page as a link to content.

= When writing headlines:
= Keep them to eight words or less.
= Include important keywords.

= Avoid the use of adjectives and
prepositions (and, a, the, of).

= Beclear and concise. Avoid wordy, wishy-
washy phrases.

6. Include links where appropriate
= The web is about linking information.

9. Write your META Tags

» After you've completed your webpage copy, use
our template to write your META tags. These
will include:

= <KEYWORD> Tag: Review the keywords
you listed at the start of your writing
exercise to make sure you've embedded
them within your webpage copy.

» <TITLE> Tag: If written correctly, your
headline should serve as the TITLE tag.

= <DESCRIPTION> Tag: Since this is used in
search results, write a short, concise 125
to 150 character description of the
webpage that will help a search engine
user quickly see what that
page is about (think of it as a Tweet).

.:: DuffyAoua3y

Make sure your copy is written with embedded
links that guide your reader to other information
within your site (and, when appropriate, to external
sites).

= Never make a web page a dead-end.

7. Sell benefits not features

= If you want your web copy to sell products or
services, you must write about the benefits to
potential customers and not about features.

= A feature describes a product or service.

= A benefitis what the user gains from using that
product or service.

8. Always include a “call to action”

= Don't leave the reader wondering what to do next.
Encourage them to act and provide a link for them
to do something:

» Learn more about this service by following
this link . ...

» Register for this course today while space
is available.

= Sign up for our newsletter.

« Contact us for more information.

= Are the META tags relevant to the words
you've written for the page?

= If you are including photos or graphics
with your web copy, make sure to provide
a keyword-rich description that can be
used as an <ALT> Tag.

10. Edit, edit, edit

= Finally, before you turn in your finished copy, look
it over at least one more time as if YOU were the
intended audience.

= (Canyou scan the copy, reading only the
headlines and subheads to understand the
gist?

= Are there long paragraphs that can be
broken up into bulleted or numbered lists,
or into multiple paragraphs?

= (Canyou cut any superfluous words without
changing the meaning?
= |s there a definite call to action?

= If so, you've probably done a good job — but edit it
one more time to be sure.
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The "Perfectly Optimized" Page

Title: Chocolate Donuts from Mary's Bakery

-Title & Meta Elements -------------

times & locations for availability, and learn how to make your own donuts at home.

URL: http://marysbakery.com/chocolate-donuts

Chocolate Donuts from Mary's Bakery

! Bot !
‘\ Accessible /
N

There's 3 secrets that explain why our chocolate donuts “ P

-——

s ~

! |

\ Uniquely ,

‘. Valuable /
\\ 7’

-~
The content offers

everything a

1er might

want in a unique

h-quality

amalgamation

'
]
|‘ Phenomenal

~

Clear layout, solid
visuals, & beautiful,
simple design
make the page easy
to use & enjoy.

have won awards, generated hour-long lines, & even
’ N . .
,/ ? \\mspncd hip-hop tracks. They are:

#1: Our Ingredients
XYZ

#2: The Baking Process
ABC

#3: Timing
DEF

— version

/,’ ™\

AN
\ Builttobe |
AN Shared’,’

-

Sus 477 115

e

| [0 Wiweet R 41

How to Get Hold of Mary's Chocolate Donuts
(aka locations, pricing & availability)

mm

> N
/ N

7 B

" Keyword

\
How to Make Chocolate Donuts at Hon. 2r9¢ted

~
(aka our recipe for the perfect donut)

N ——

I
I
1
I
I
Meta Description: Learn the 3 secrets to Mary's award-winning chocolate donuts, get :
I
I
I
1
I
|

There are no
- ~ impediments to
’ \
/ \ search crawlers
\ reaching this page
or determining it's
the canonical

Like/tweet/+1
buttons make it easy
for visitors to share
on their favorite
networks and
provide social proof

\
\
I
U
Primary and
secondary keyword
phrases appear in
prominent positions
in the headline, title,
& content.

-

7

|‘ Meta Data “

\ i ’
\ Inclusive ,

.,

~ s
*~_‘|

by Mary D. of Mary's Donuts

.:: DuffyAoua3y

Created by Rand Fishkin

MOZ
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Suggested Reading

To learn more about SEO, check out these online resources
from Moz.

= The Daily SEO Blog

= https:/moz.com/blog
= The Beginners Guide to SEO (from Moz)

» https:/moz.com/beginners-guide-to-seo
= 2017 Search Engine Ranking Factors

= https:/moz.com/blog/local-search-ranking-factors-
survey-results-2017

.. DuffyAousdy

r \

' SEO stands for ssing
Search Engine
Opﬁmlzcﬂ'lon. ‘understand what SEO is all about.

(and frust us, it matters)

243 Million People in
the USA Use the Internet

(Rank - a position search engines assign your site)

visits )
impressions,

click through rate
(CTR %)

fact:
75% of users never
click past the first

Hi. I’m a Search Engine Crawler.
1 crawl through the infemet fo help search engines fank
websites, like yours! Here's what | care Gbout.

Is it relevant? Can I crawl it? Can I scan it?

My main goalisfofigure  1have fo be able fo read I'm only looking fo skim

out ond deiver the most  through your site o consider  because I o through millions
relevont resulfs whenyou  it. | can crawlin most spaces,  of websiles in a typicol week
search on search engines.  but | prefer sites with a good  Thal means | can't read il of
Iuse clues just ke youdo  code structure. oo con't  your confent, so Il look for
when skimming fhrough  click, s can't see things cluesin obvious places.
books fo figure out that require me 1o fil stuff o

relevance. out ¥

Title Tags Meta Data.
URLs Titlo of Web Page Mok 5
www.example.com My Site | My Company Mela Descriptions

e e | o W

g nks are @ popularity

image All Tags, Ttes, vote. The more ofher stes

& File Names i) ink 10 yours - the more
popular you are.

OverallText on Page

' SEOcan Optimize your site while

& focusing on user experience.

websites with great content & usability with higher g 10 increase rankings, gain
‘rankings, while punishing sites that use unethical more click-throughs, &
‘practices known as “black hat”. result in higher conversions.

www.duffy.agency

Source: http:/visual.ly/easy-guide-seo
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About Duffy Agency

Strategic Marketing Expertise for Aspiring International Brands

Duffy Agency is marketing consulting firm specialized in helping mid-sized
companies grow internationally. In theory, all brands are able to market
internationally today. But in practice, very few mid-size companies (or their
ad agencies) have the bandwidth or expertise to succeed outside their home
market. Since 2001, Duffy Agency has been bridging that gap with
outsourced marketing strategy and implementation services that fuel rapid
growth for aspiring international brands.

Brands we've worked with Countries we've worked in
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We serve clients globally from offices outside Boston and Copenhagen in
cooperation with over 50 partner agencies across six continents. Since
2001, we have developed a proven methodology to accelerate the growth of
both sales and brand equity in foreign markets. We have helped hundreds
of companies grow their businesses in over 50 different countries. Perhaps
we can do the same for you.

Contact us through our website: www.duffy.agency
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